
© Experian Limited 2008.  All rights reserved.  Experian and the marks used herein are service marks or registered trademarks of Experian Limited.  
Other product and company names mentioned herein may be the trademarks of their respective owners. No part of this copyrighted work 
may be reproduced, modified, or distributed in any form or manner without the prior written permission of Experian Limited.
Confidential and proprietary.

A fresh start and a new identity
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Why is Catalist re-branding?

Catalist wants its name to become more closely associated with its parent 
group to capitalise on its ownership by Experian:

Investment – Experian is committed to further investment in our 
infrastructure, products and people. 
Service offering – Experian’s consumer insight, economic forecasts, 
retail location and network planning expertise complements Catalist’s
products and gives our customers access to new resources.
Growth – Experian’s investment provides Catalist with the opportunity 
for further growth.
Global - Experian’s global coverage complements Catalist’s and its 
commitment to further expansion allows us to move into the new 
markets together.
Financial security – Catalist has the backing of a FTSE 100 company 
with annual sales of £1.9 billion, and enviable record of innovation and 
growth e.g. Voted UK Business of the Year in 2003 and 2005.
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What are the benefits of the re-brand for Experian?

Strategy - the re-brand is part of Experian’s 
wider strategy to simplify its brand 
architecture, and lock acquired organisations 
into its new identity.
Profile - Locking the Catalist name to the 
Experian brand ensures that Catalist is much 
more closely associated with the parent group. 
Catalist’s expertise greatly enhances the 
Experian name and enables it to diversify into 
new markets.
Capability – Catalist expands Experian’s 
capabilities and provides it with an opportunity 
to grow it’s customer base.
Synergy - There is synergy between Catalist 
and Experian in terms of data, local market 
analysis and retail planning services, and 
global coverage.



© Experian Limited 2008.  All rights reserved.
Confidential and proprietary. 4

What are the complementary Experian services?

Consumer Insight
Our detailed understanding of 
consumer behaviour now and 
in the future helps 
organisations target, manage 
and acquire customers, and 
plan their strategic direction.

Segmentation
Foresight

Local Market 
Planning

Retail Planning

Real Estate 
Decisioning

Shopper Metrics

Global Forecasts
Local Forecasts
Strategy & Research

Market Planning
Our local market knowledge 
helps organisations maximise the 
potential of their networks 
through better site location, 
optimising product mix, 
prioritising resource, maximising 
sales and recruiting new 
customers

Location Insight
We help developers, owners, 
asset managers and occupiers 
position their retail property 
assets to extract maximum 
market value and minimise risk. 
Our shopper metrics help 
retailers optimise the 
performance of stores and 
branch networks to facilitate 
tactical and strategic planning

Economic Forecasting

We analyse current and 
predict future prospects of 
local, national and global 
economies and provide advice 
on how to improve economic 
performance and social 
inclusion
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What is the new identity?

Catalist is now known as 
‘Experian Catalist’

Our new branding will appear on:
Brochures
Web site
Product fact sheets
Software
Reports
PR
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When is the new branding launched?

Catalist becomes Experian Catalist from 10th

March 2008
The new identity will be rolled-out 
simultaneously across the whole of 
Catalist’s global footprint
The identity will appear on our stationery 
and marketing materials in be phased in 
software and reporting systems
Changes to our positioning, product and 
service offering are illustrated on our new 
web site
www.catalist.com

http://www.catalist.com/
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Is anything else changing?

No – Catalist is simply changing it’s identity to complement Experian’s 
new brand
Nothing changes the way you interact with us as a customer. It’s 
‘business as usual’
Over the coming months you will get the opportunity to find out more 
about Experian’s complementary services via our marketing 
communication, web site, events and PR.
For further information visit:
www.catalist.com

http://www.catalist.com/
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