Experian Catalist helps you to

Slte ReportS analyse the strengths of your petrol

stations and benchmark them
against your competitors’
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Have you ever wanted to have an objective assessment
of the retailing strengths of a petrol station that really
lets you understand how good, or bad, a site may be?
If the answer is yes, then Experian Catalist may have
just the solution for you.
Product benefits Report content
* Prevent investment in sites that do  Each report shows the location of the
not have the core location site of interest and its trade area to
strengths better understand the competitive
* ldentify sites with great locations landscape.
whose performance is currently M
enalised by poor facilities and/or ap
gperations Shows the location of the site of
o interest and its trade area to better
* Quantitatively assess the understand the competitive
strongest and weakest locations in landscape.
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% A B : + Invaluable for making informed Site overview
decisions on future investments » General site information including

forecourt, shop, traffic, catering

* Make the right choices to yield the
and car wash

greatest returns

« Provide professional reports for * Details on the site's value drivers
investors for fuel and shop retailing
e Objective assessments for  Site scores for location, facilities
management performance and operation with a complete
appraisals. breakdown of each factor
» Performance assessment providing
Product overview a summary of site scores and
Experian Catalist Site Reports estimated fuel volume/shop sales

provide an immediate overview of
where a site's strengths lie in terms
of both fuel and shop retailing, and
how it performs compared with
competitors in its trade area. Having
accurate data in-house means that
the data is already analysed and
ready-to-go, so reports can be
delivered within 48 hours of an order
being received.

This information enables you to
really begin to understand the
structural strengths and weaknesses
of a site.




Cardinal Place
6th floor

80 Victoria Street
London

SW1V 5JL

T: 0207 746 8201
F: 0207 746 8277

www.experian.co.uk
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Catalist Sita Report : Site Quadrant Analysis
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Trade area report

Where competitor sites are ranked
in order of distance from the site of
interest. The scores for each site are
also shown to see how a site
compares to the competition, as well
as estimated fuel volume/shop sales
and a traffic rating.

Quadrant analysis chart

Plots the site's position and that of
its competitors on two axes: location
strengths and facility/operation
strengths. This helps you to visualise
how competitive a site is and where
any threats might come from.

Photographs

Show the site and its facilities. Also
includes a photograph of the nearest
competitor sites within the trade
area.

Site analysis

The reports are based on Experian
Catalist petrol station data, which is
collected by experienced surveyors
who visit sites daily to record key
information using the latest
electronic data capture technology.
Data, digital photographs and GPS
readings are updated on-line to
Experian Catalist's central database
and to complement site surveys,
telephone research ensures the
verification of the entire Experian
Catalist database annually.

Arthur Renshaw

T: 44 (0) 117 311 1691

M: 44 (0) 7810 300 025

E: arthurrenshaw@catalist.com

Using both Experian Catalist's data
and industry knowledge, a series of
robust and statistically proven
analytical processes have been
developed to identify and quantify a
range of value drivers that affect
both fuel and shop performance.
These value drivers are split into
location, facility and operation-
based factors. Location factors are
outside the retailer's control and
identify sites for closure, investment
or purchase. Facility and operation
factors allow retailers to optimise
sales potential at each and every
outlet in the network.

Site scores

Both the fuel and shop aspects of
the business are given scores out of
20 for facility, location and operation.

In addition, Experian Catalist has
analysed every site in the country
and calculated the level of fuel
volume and shop sales that can be
expected. From this information, an
objective performance index can be
measured for each site. This allows
retailers to learn from over-
performing sites and improve on
under-performing sites.
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