
As a response to requests from the independent dealer 
sector, Experian Catalist has designed a series of 
low cost pre-defi ned report packs specifi cally to help 
dealers with their acquisition and shop development
projects.

Dealer site reports Key information specifi cally 
designed for the independent 
dealer to support site acquisition 
and shop development projects. 

The independent dealer sector in 
the UK is ambitious and has a good 
understanding of the forecourt 
market. There are around 5,700 
forecourts in the UK owned by the 
independent dealers sector and 
Experian Catalist has detailed 
information on every one of them. 
Many independent dealers are on 
the lookout to acquire other sites at 
the right price and they are always 
looking at opportunities to maximise 
the potential of their forecourt shops.

The property valuation companies 
are the experts in assisting the 
independent dealer to fi nd and 
acquire new sites.  The shop 
franchise companies will help the 
independent dealer to develop their 
forecourt shops. 

Now even before you approach these 
experts you can quickly fi nd out 
about any open site in the UK, its 
local competition (fuel & shop) and 
what the consumers in the local area 
are like.

A series of standard pre-defi ned 
reports are grouped together into fi ve 
sets designed to address the dealer’s 
requirements, but each report can be 
purchased separately if required.

Choose between the fi ve report sets 
most suited to your project (see 
below). All reports are available on 
quick turnaround delivered by e-mail 
and require minimal information from 
you – typically we need to know the 
location of interest (postcode and 
existing site name)

1. Acquisition Report Set. -  £1,250
 • Standard Catalist Site Report
 • Fuel Price History Report (site plus 4 

Competitors)
 • Understanding Demographics Report
 • Understanding Grocery Landscape Report
 • Grocery Spend Report
 • Shop Point Report

2. Shop Redevelopment Report Set    
 £900
 • Understanding Demographics Report
 • Understanding Grocery Landscape Report
 • Grocery Spend Report
 • Shop Point Report

3. Shop Re-evaluation Report Set    
 £600
 • Understanding Grocery Landscape Report
 • Grocery Spend Report
 • Shop Point Report

4. New ‘Greenfi eld’ Site Report Set   
 £2,700
 • Cataliser New Site Report (with 2 Scenarios)
 • Fuel Price History Report (5 Competitors)
 • Understanding Demographics Report
 • Understanding Grocery Landscape Report
 • Grocery Spend Report
 • Shop Point Report

5. Full Redevelopment Report Set    
 £2,100
 • Cataliser Site Report (with 2 Scenarios)
 • Fuel Price History Report (site plus 4 

Competitors)
 • Understanding Demographics Report
 • Understanding Grocery Landscape Report
 • Grocery Spend Report
 • Shop Point Report
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For further information please 
contact Arthur Renshaw: 

T 44 (0) 7971 070 716
arthur.renshaw@catalist.com

Experian Catalist site report (£300)
Standard Experian Catalist site 
report for any existing open site in 
the UK. Basic trade area 5km – 10km 
depending on location.
Shows fuel & shop strengths 
& weaknesses of the site and 
competition in the context of the 
local area. With a map and photos.

Cataliser site report (with 2 
scenarios - £1,250) 
Cataliser site report for any existing 
open site in the UK together with two 
scenarios for site development. Basic 
trade area 5km – 10km depending on 
location. Map & photos.
Shows fuel & shop strengths 
& weaknesses of the site and 
competition in the context of the 
local area and the predicted volume 
and shop sales effects of two 
‘change’ scenarios.

Cataliser new site report (with 2 
scenarios - £2,000)
Cataliser site report for a new 
‘Greenfi eld’ site in the UK together 
with two scenarios for site 
development. Basic trade area 5km – 
10km depending on location. Map & 
photos. This project includes a visit 
to the location.
Shows fuel & shop strengths & 
weaknesses of the proposed site 
against the existing competition in 
the context of the local area and the 
predicted volume and shop sales 
effects of two new build scenarios.

Fuel price history report (site plus 4 
competitors - £270) 
Daily retail fuel price history 
(unleaded & diesel) for previous six 
months for the site plus nearest four 
competitors. A formatted excel fi le is 
provided for this report.
Shows fuel price history over six 
month period.

Understanding demographics report 
(£350)
A standard demographics report.
5 minute off-peak drive time centred 
on post code & compared to base 
region (South East, South West etc)
Shows key demographic details and 
consumer behaviour segmentation 
(Mosaic Groups) information around 
the site location compared to region 
base. eg population  - resident, 
daytime & growth; age profi le, 
income, ethnicity etc.

Understanding grocery landscape 
report (£350)
A standard grocery landscape report.
2 minute off-peak drive time centred 
on a postcode & compared to base 
region (South East, South West etc.)
Shows grocery spend in immediate 
area and where it is spent compared 
to the region base. 

Grocery spend report (includes 
Shop*Point page - £350)
A standard grocery spend (food & 
non-alcoholic drinks) report.
2 minute off-peak drive time centred 
on a postcode & compared to base 
region (South East, South West etc)
Shows detail breakdown by product 
range of local spend on food & non-
alcoholic drinks compared to the 
region base.

Shop*Point report  (included with 
grocery spend report)
Standard Shop*Point report. showing 
CTN’s, C-stores, off-licences and 
supermarkets.  Shows all shop 
competition in local area.
2 minute off-peak drive time centred 
on post code & compared to base 
region (South East, South West etc.).

Describing 5 Minutes: Example, , BS41UJ in relation to South West
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Area Base
Total Households 23,702 2,236,312
Total Population 55,989 5,136,090

Total Males 27,113 2,513,597
Total Females 28,876 2,622,593

The current year estimates show a total
resident population of 55,989 in the study
area, compared to 5,136,090 in the base
selection. When looking at the population of
households there are 23,702 in your area
and 2,236,312 in your base selection. This
was split by 51.57% of the population being
female and 48.43% being male in the study
area.

Age Bands Area Base

Under 15 11,080 849,500
15-19 3,647 331,698
20-24 3,596 310,031
25-34 8,063 563,954
35-44 8,479 741,012
45-54 6,822 681,217
55-64 6,070 684,164
65+ 8,232 974,614

Chart explanation: The chart above represents the Index* value. This indicates the over or under representation of the area selection relative to
the base.

The highest proportion fell into age band Under 15 with a count of 11,080 representing 19.79% in the study area. The smallest
proportion was in age band 20-24 with a count of 3,596 which represents 6.42%. In the study area the most over represented
age band in comparison to the base selection is 25-34 with an index value of 131. The band that is most under represented is
65+ with an index of 77, where an index* of 100 represents the national average.
*An index of 100 indicates that the variable shown is represented at the same level in the area as it is across the whole area (base). An index of
200 would show that it has twice the representation.

Food Retail Market Shares helps retailers to evaluate their own and competitors' market share at a local and national level. It
also enables manufacturers and distribution companies to target promotions based on relative brand strength. The figures below
are based on both primary and top-up shopping expenditure.

Major Supermarkets Spend in Area % Spend in Base %
Asda £25,166 54.59 £17,389,048 13.33
Morrisons £112 0.24 £11,530,274 8.84
Sainsburys £1,892 4.10 £18,993,973 14.56
Tesco £8,110 17.59 £37,316,759 28.60
Waitrose £38 0.08 £4,335,825 3.32

Mid Size Supermarkets Spend in Area % Spend in Base %
Marks & Spencer £3,229 7.00 £3,345,774 2.56
Somerfield £1,188 2.58 £7,484,982 5.74

Discount Retailer Spend in Area % Spend in Base %
Aldi £1,757 3.81 £1,847,293 1.42
Lidl £420 0.91 £4,110,800 3.15
Netto £0 0.00 £0 0.00

Frozen Foods Spend in Area % Spend in Base %
Farmfoods £117 0.25 £615,691 0.47
Iceland £965 2.09 £2,099,419 1.61

Convenience Stores Spend in Area % Spend in Base %
Budgens £1,368 2.97 £823,375 0.63
Co-op £786 1.70 £7,284,158 5.58
Costcutter £41 0.09 £822,882 0.63
Londis £63 0.14 £1,215,675 0.93
Marks & Spencer - Simply Food £45 0.10 £217,699 0.17
Other £135 0.29 £8,579,864 6.57
Sainsburys - Local / Central £506 1.10 £518,690 0.40
Spar £66 0.14 £582,790 0.45
Tesco - Express £95 0.21 £1,379,378 1.06


